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 Penelitian ini termasuk kedalam penelitian pengujian hipotesis guna 
menguji variabel-variabel yang mempengaruhi green repurchase intention. 
Penelitian ini menganalisis tentang variabel green repurchase intention yang 
dipengaruhi oleh perceived quality, price fairness, perceived risk, dan di mediasi 
oleh satisfaction.  
 Penelitian ini dilakukan pada masyarakat yang berdomisili di Surakarta 
yang mengetahui produk Lampu LED Philips dan berniat untuk membeli kembali, 
diambil dengan metode purposive sampling. Penelitian ini mengambil jumlah 
responden sebanyak 240 dan yang bisa dianalisis 196 responden. 
 Hasil penelitian ini dapat disimpulkan bahwa: 1) Perceived quality 
memiliki pengaruh positif dan signifikan terhadap satisfaction; 2) Price fairness 
juga pengaruh positif dan signifikan terhadap satisfaction; 3) Perceived Risk 
memiliki pengaruh negatif dan signifikan terhadap satisfaction; 4) Satisfaction 
memiliki pengaruh positif dan signifikan terhadap repurchase intention.  
 Studi ini memiliki keterbatasan meliputi objek amatan dan setting 
penelitian yang berfokus pada produk lampu ramah lingkungan dan hemat energi 
yang diteliti di wilayah Surakarta, sehingga dalam penelitian ini diharapkan dapat 
melengkapi keterbatasan dalam penelitian ini dengan menggunakan produk 
selain lampu ramah lingkungan dan hemat energi. 
 
Kata Kunci : perceived quality, price fairness, perceived risk, satisfaction, 
repurchase intention, green product 
  
ABSTRACT 
Antecedents Satisfaction in the Repurchase Intention toward 
Environmentally Friendly Products  
(Study on the user Philips LED Lamp in Surakarta) 
 
 
Dwi Cahyo Kusumo R 
F1213021 
 
 This study is hypotesis testing about antecedents of green repurchase 
intention. This study analyzed the green repurchase intention variables that are 
influenced by the perceived quality, price fairness, perceived risk, and is 
mediated by satisfaction. 
 This study was done on surakarta’s people who were familiar with Philips 
LED Lighting product and also intend to repurchase. Thos, the purposive 
sampling method was applied to get data. There was 240 participants in this 
research, but only 196 respondents could be future analyzed since 44 
respondents could not complete the questioner. 
 The results of this study can be concluded that: 1) Perceived quality has a 
positive and significant impact on satisfaction; 2) Price fairness also positive and 
significant impact on satisfaction; 3) Perceived Risk has a negative and 
significant impact on satisfaction; 4) Satisfaction has a positive and significant 
effect on repurchase intention. 
 This study has limitations include the observed objects and setting 
research that focuses on environmentally friendly lighting products and energy 
saving were studied in Surakarta, so in this study is expected to complement the 
limitations in this study by using other products not only the LED lights. 
Keywords: service quality, food quality, perceived value, customer loyalty 
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“The greatest barrier to success is the fear of failure.” (Sven Goram Erikson) 
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(Penulis) 
“Banyak kegagalan dalam hidup ini dikarenakan orang-orang tidak menyadari 
betapa dekatnya mereka dengan keberhasilan saat mereka menyerah.”  
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